


info@fulcrumtech.net | (215)489.9336
www.fulcrumtech.net Copyright © 2012 FulcrumTech, LLC. All rights reserved.

Email Marketing
Nurtures and generates

repeat sales in a very
measurable way

Search
Engine Marketing

(SEO/PPC)
Catches the organic

results plus existing
marketing efforts

Social
Media

Builds
engagement
List building

The Big 3: How They Interrelate

Source: Direct Marketing Association
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ROI for Every $1 Invested
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• Networking
• Referrals
• Partnerships

• Call/call tracking
• Telemarketing
• Direct mail
• Events

Offline Tools

• Banner ads
• Ad networks

Advertising

Traffic          2x                    5x

Leads          3x                    4x

Compared to blogging <4x/month
Source: Hubspot

16-­20
posts/month

>20
posts/month

Value of Blogging
• Websites
• Microsites
• Webinars
• Press releases

• Video
• Blogs
• eBooks
• Social media
• White papers

Content 
Marketing

• Search engine optimization (SEO)
• Pay-­per-­click (PPC) advertising
• Remarketing

Search Engine
Marketing

• Outbound lead generation
• Lead nurturing
• Transactional (including upsell)
• Shopping-­cart abandonment
• Newsletters for awareness building

Email Marketing

Traffic         >5x                  >6x

Leads         >4x                  >5x
Compared to <25 followers
Source: Hubspot

301-­1,000 >1,000

Value of Twitter Followers

Traffic         3.5x                  22x

Leads         >4x                 >12x
Compared to <25 fans
Source: Hubspot

501-­1,000 >1,000

Value of Facebook Fans

• LinkedIn: 161 million professionals
• Facebook: 900 million active users
• Google+: 100 million active users
• Twitter: 140+ million active users
• YouTube: 4 billion views/day
• + many others!

Social Media

YOUR LEAD-­GENERATION TOOLBOX


